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Elevating D2C Profitability through Al Assisted Customer Journeys



Problem

Click to Checkout Drop

Not logged-in
Not reachable again
Marketing S lost

Makes CAC so high that
most brands prefer
marketplaces
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The 97% Problem

We are solvingfor

97% drop

Ads Click

Add to Cart

Checkout
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Opttimizing these 3 steps

pf customer journey
whenthe useris
Notlogged in

Customer Journey

Order confirmed
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D2C Brand Website

~/ &pIntelliAssist



o

Do

=0

@ 4 W O v

vA 1 1RG

Step 1: Improves ad clicks by actionable reports & triggers

[Ad Type =VIDEO X || Ad Spends >100 X | ROAS>1.5 X |

Add metrics  + @® ROAS X @ AdSpends n |~ a3

Impressions

BN ROAS [ Ad Spends

Clicks 12,000
11220.08
ROAS 10,000
Ad Spends
8,000
1.5 6,000
]
1.0 4,000
0.5 2,000

1246.26

337.78
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Step 2: Al generated Landing Pages from Ad Creatives

¥ Whopping 50% Off the Best-Selling

% Tap to Unmute
MagBak Wallet! ¥

~

# Ultra-thin & RFID-shielded

W Auto-aligns with MagSafe devices

# Premium top-grain leather

@ secure finger loop

# Kickstand mode & car mount compatible

Use Code 50WALLET to redeem @

Magbak Wallet W

Yk %ok 2,500 reviews
$19.99

VIEW PRODUCT

v

Video LP Video + Text LP

~

10 REASONS WHY MEN
ARE SWITCHING TO THE
MAGBAK WALLET

I—10 |
I 1 %k %ok k
30 10,000+
5STAR
REVIEWS

LIFETIME
WARRANTY

30 DAY
FREE TRIAL

Listicles LP

l-) MagBak

Slim Down, Style Up with
Magbak Wallet

Magsafe Compatible

Shop Now

Feature Packed

Image LP
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Step 3: Dynamic Personalization for lightning-fast pages

i Airtel o 09:58 AGa381% -

Click to get 15% Extra Discount 6 - @
. 16% OFF
he|pS prevent mICrO Performance

scratches.

A First Contentful Paint A Largest Contentful Paint
34s 1778
A Total Blocking Time A Cumulative Layout Shift
4,630 ms 0.742
A Speed Index
15.0s
-
Magbak Product Page web vitals
Performance
el
A

METRICS Expand view

@ First Contentful Paint @ Largest Contentful Paint
0.8s 0.8s
Total Blocking Time @ Cumulative Layout Shift
360 ms 0.019
Speed Index
43s

Dynamic Personalization in action

IntelliAssist landing Page for Magbak web vitals & |ntelliAssist



How far we are ?

Targeting D2C brands in US doing $1M+ GMV
60,000+ brands are doing TM+ GMV on Amazon

02 Brands in US
1% Revenue Uplift
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f\@ Team

Ashwani Gaur Adham Aljahmi Ankit Jaiswal
2 Ventures, 1sold to Indiamart Based in Los Angelas NIT-T
Product, P&L Business Development Tech

zomato
Deloitte.

)‘ Google Developers

Launchpad Accelerator

00 Meta O oracLe
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Fundraise

Self-funded, would break even in 2 months.
Fundraising primarily for :
Scaling-up business development team in US
Agency Partnershipsin US
Industry events participation

We will cross $IM ARR within 3 months of fundraise
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Thanks!

Do you know a D2C brand we can help ?

Ashwani Gaur

ashwani@intelliassist.co
+91 8882961151
https://calendly.com/intelliassist
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https://slidesgo.com/
https://www.flaticon.com/
https://www.freepik.com/
https://stories.freepik.com/
https://calendly.com/intelliassist

Why US First ?

D2C as % of all online sales kpmG Report

us

Canada
France
Germany
UK

South Korea
Japan

Spain

China

India

17%

19%

18 19

For most of D2C brands in India the actual D2C sales is in single digit percentage.
ROAS optimization is not a huge investment area as presence of funded large
marketplaces, quick commerce and ONDC make India a different play.

Margins are cut-throat. Brand loyalty is low.




USP: Automated full funnel optimization at more affordable price

$15,000+ ACV
$30M Raised
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$18,000+ ACV
O

p—

Creative
Analytics

|

Custom
Landing Pages

|

Customer
Journey

Optimization

|

FERMAT

$36,000+ ACV
$29M Raised
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Why it's the right time to solve 97% problem ?

97% Problem !!

|

Generative Al revolutionizing
content creation

Customer journey
optimization
as easy as creating
content
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Lost For Forever

CAC as comparative to
marketplaces

~

Click to Checkout Drop

Primary reason for high

J

The 97% Problem

We are solvingfor

97% drop

D2C share in online commerce is low
since ROAS becomes growth constraint

US17%. IN 2%

Problem

Ads Click

Add to Cart

Checkout

——

Order confirmed

Opti

IntelliAssist

nizingtHEEBS steps of

Cust]g_nerchIS:hrﬂ?é/y using Al
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D2C Brands
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